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Abstract

In This Paper, We Present A Systematic Literature Review On The Relationship
Between Intellectual Property Management And Modern Business. With The Advent
Of Economic Development, The Role Of Intellectual Property Shifted From A Legal
Aspect To Strategic Management That Provides Competence And Resilience That
Companies Can Use As A Moat. The Study On This Topic Is Usually Fragmented,
And Earlier Literature Reviews Do Not Include How Ip Management Is Strategically
Connected With Modern Business. This Disconnection Creates A Need For
Practitioners And Academics To Have A Unified Knowledge Base Of The Extent To
Which Firms Actually Use Ip As An Enabler To Their Overall Competitive Strategy.
The Last Section Provides A Detailed Discussion Of These Major Findings And
Identifies Promising Avenues Of Future Research, Including Requests For Further
Empirical, Cross-Industry Research Investigating Ip Management As An Integrated
Element Of Overall Business Strategy, And Not A Standalone Legal Function.
Keywords: Intellectual Property Management, Competitive Strategy, Patents,
Trademarks, Trade Secrets, Ip Licensing, Commercialization, Brand Enforcement.

Introduction

In Today's Modern World of Emerging Technologies And Innovations, Managing
Intellectual Property For A Business Has Become Very Essential For Its Growth And
Development. Intellectual Property Is An Intangible Asset Which A Human Brain
Creates Through Its Creativity, Intellect And Innovative Ideas, Which Is Safeguarded
By Law As A Most Valuable Business Property. When The Artists Know That Their
Inventions Are Protected By Law, They Will Spend More Time, Money And Efforts
Into Creation Of New Productive Ideas.

Ip Acts As A Powerful Commercial Tool. It Directly Enhances The Market
Valuation And Profit Of The Company By Blocking The Competitors. Today In This
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Technology-Oriented Era A Business Finds It Nearly Impossible To Survive Without
Managing Its Intellectual Property. Management Of Ip Is The Greatest And Most
Important Task For A Company If It Is Ready To Play In The Market Full Of
Competition And Modern World Challenges.

There Are Mainly 4 Types Of Intellectual Property

These Are As Follows:

1. Patents (Protecting The Inventions)

Patents Are Made To Protect New, Creative Inventions That Other Businesses Can
Use For Their Profit Too. This Covers A Huge Range Of Things From Machinery
And Pharmaceuticals To Digital Tech.

If The Company Isn't Ready To File A Full Patent Yet, It Can Submit A
Provisional Patent Application By The Help Of A System Like Pct (Patent
Cooperation Treaty). In The Patent World, Time Is Important. If The Business Shares
Its Idea With The Public Before Filing For Patent, It Enters The Public Domain, And
The Business Loses The Chance To Patent It Forever.

There Are Two Types Of Patents, Utility Patents And Design Patents. Generally, A
Patent Lasts For 20 Years And The Business Have To Pay Annual Renewal Fees To
Keep It Alive.

It Is Important To Be Noted That Anything Can't Be Patented. If The Artist Has
Unique Ideas And Practicality That Solves Real-World Problems, Will Perfectly Fit
For Patent.

2. Trademarks (Brand Identity)

A Trademark Is A Distinct Sign, Logo, Word, Symbol, Icon, Phrase Or Design
That Helps Identifying The Specific Source Of Any Goods Or Services And
Discriminates Them From Competitors. In The Modern Business, Such As Apple's
Logo (Device Mark), Coca-Cola's Stylized Script (Word Mark), And Nike's "Just Do
It" (Slogan).

Trademarks Protect A Business's Market Identity And Distinct It From Others In
The Market. The Company's Marketing Investments Directly Affects The Consumer
Loyalty Towards It. A Trademarks Allows The Business To Restrict Others From
Using The Same Mark And Run Their Business By Using Similar Mark. It Is Valid
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For 10 Years And Can Be Renewed Endlessly.

3. Copyrights (Original Creative Works)

Copyright Legally Protects The Company's Authentic Works. For Instinct, Literary
Works (Books, Blogs, Mobile Applications, Etc.), Artistic Works (Designs, Paintings,
Arts Etc.), Media And Entertainments (Movies, Web Series, Songs Etc.) And Massive
Range Of Creations That Businesses And Individuals Uses On Daily Operations.

Copyrights Doesn't Need To Be Technically Registered For The Owner Or
Inventor Of That Work But Just Marking The Work With © And Keeping Proper
Records To Sue Someone If They Steal It. General Ideas Can't Be Protected By
Copyright But The Exact Expressions And Detailing Can Be Strictly Copyrighted.

Copyrights Last Longer Than Other Ip Assets. In Most Of The Places These Lasts
For The Entire Lifespan Of The Creator In Addition To 50 Years After They Pass
Away Or From First Publication For Some Works. In Digital World, Companies Like
Netflix And Microsoft Completely Rely On Copyrights.

4. Trade Secrets (Confidential Data)

In Contrast To Registered Intellectual Property Regimes Such As Patents And
Trademarks, Trade Secrets Derive Their Legal Protection From Total Concealment
Rather Than Publicly Disclosing Them. This Operational Framework Encompasses
Proprietary Chemical Formulations (E.G., Pepsi Formula), Specializations Of
Manufacturing, Methodologies Or Proprietary Consumer Datasets That Gives A
Distinct Competitive Advantage.

As This Doesn't Require Statutory Registration, Protection Is Maintained Strictly
Through Corporate Governance Mechanisms. Such Are Non-Disclosure Agreements
(Ndas), Internal Controls, And Clear Policies Among Team Members Or Among Co-
Founders At Early Development Phase Of The Company.

Trade Secrets Can Last Forever As Long As They Stay A Secret. But If Gets
Disclosed To The Public, It Becomes Very Hard To Get A Legal Remedy Unless The
Other Could Be Proved As Used Unfair Competition Tactics.

Commercialization And Monetization Of Intellectual Property
The Commercialization And Monetization Are The Moments Of A Transition
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From A Legally Protected Ip To A Real Source Of Value For The Businesses. Patent
Or Trademarks And Proprietary Processes Are Worth Nothing Unless They Are Being
Used To Generate Revenue, Competitive Edge, Or Strategic Advantage. Today,
Businesses Prefer To Go About This Conversion In Three Ways: Licensing,
Franchising And Outright Sale Of Ip, Each Serving Different Purposes And Different
Points In A Firm's Lifecycle.

These Paths Are Seldom Random, However, But Influenced By The Type Of
Asset Being Invested, How Much Risk A Firm Will Take, And How Much They
Want To Take Charge Of Their Own Innovation. Ideal For Enterprise Looking To
Grow Impact Without Growing Operations, Licensing Enables The Business To
Generate Cash Flow Without Relinquishing Ownership. Franchising Goes A Step
Further, However, By Incorporating A Full Business System With Trademark Rights
Which Allows Growth To Occur Through Independent Operators (Rather Than By
Direct Capital Investment). The Upside Of Ip Is Also Given Up When It's Sold
Outright, A Strategy That's Typically Selected During A Restructuring, Bankruptcy Or
A Strategic Exit From A Technology Line. All Three Are Part Of A Trend That
Changes The Paradigm Of Corporate Treatment Of Ip As A Legal Barrier, And Make
It A More Flexible Financial Tool. The Selection Of The Monetization Pathway Can
Have A Major Impact On A Company's Value, Cash Flow Health, And Competitive
Advantage. Each Of These Is Explored In Depth In The Following Sections, And
Specific Numbers Are Provided That Help To Convey The Scale And Significance Of
Each Of These.

1. Licensing3

Licensing Is A Way For An Ip Owner To Allow A Third Party To Use The Ip
Without Transferring Ownership In Exchange For A Payment Of Royalty Or Fee.
This Has Become A Big And Rapidly Growing Revenue Stream: This One Varies
Widely In Value By Geography, Size, And Methodology From Just Under $14 Billion
To Over $340 Billion But Several Industry Reports Indicate That The Global Ip
Licensing Market Is Growing In The 6% -14% Compound Annual Growth Rate
Range Through The Early 2030s; North America Alone Represented $45.2 Billion In
Ip Licensing Revenues In 2024. Also Important Is Sector-Specific Licensing, As The
Standard-Essential Patent (Sep) Rates Are Typically 1% To 5% Of Product Revenue,
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While More Than 42% Of The Top 250 Corporations Said They Had Some Ip
Licensing Revenue Based On Their 2023 Figures. A New Option To Monetize Is
Also Collaborative Licensing: In 2024, A Group Of Biotech Companies Such As
Moderna And Biontech Established A Patent Pool To Share Innovations In Mrna
Which Has Spurred More Rapid Commercialization And Opened Up New Revenue
Streams For The Companies Participating In The Pool.

2. Franchising4

In Short, Franchising Is A Combination Of Trademark And Business-Format
Licensing Granting The Franchisee Access To A Brand Name, Systems And Know-
How In Return For Royalty Payments. The International Franchise Association's (Ifa)
2025 Franchising Economic Outlook Predicted Total Economic Output (Teo) Of
$936.4 Billion In 2025, An Increase Of 4.4% From 2024, And More Than 851,000
Franchise Establishments And Over 9 Million Jobs. By Licensing A Trademark To
Thousands Of Independent Operators, This Model Leverages Brand Equity To
Generate A Scalable, Repeatable Revenue Stream—Moving Far Beyond The Limits
Of A One-Off Sale.

3. Selling Patents5

Companies Sometimes Sell Patent Portfolios Outright, Especially In Situations Of
Bankruptcy, Restructuring, And Strategic Divestment, In Lieu Of Licensing Ip
Forever. The Biggest Instance Has Been The Sale Of The Patent Portfolio Of
Bankrupt Canadian Telecom Company Nortel Networks, Which Saw A Bidding War
Between The Rockstar Bidco Consortium (Which Consists Of Apple, Microsoft,
Research In Motion (Blackberry), Sony And Ericsson) And Google For A Final
Payout Of $4.5 Billion For Approximately 6,000 Patents And Patent Applications
Related To Wireless, Networking And Web Technologies. The Size Of This Deal Can
Be Gleaned From The Regulatory Filings Of The Individual Consortium Members,
With Apple's Stake Valued At About $2.6 Billion, And Research In Motion Separately
Reporting $778 Million In Its Own Sec Filing. The Consortium Itself Sold About
4,000 Of These Patents To Rpx Corporation In 2014 For Approximately $900
Million, Or 20% Of The Total Purchase Amount, Reflecting The Precipitous Decline
In Value Of The Patents Due To Their Diminished Litigation Value And Level Of
Technology. This Case Illustrates That Patents Can Have A Value As A Tradable
Capital Asset, Defensively Worth, Potentially Worth For Licensing, Or Litigation
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Leverage, And Not Just As A Product-Specific Instrument.

Digital And Modern Challenges Of Intellectual Property Management6

Protecting Your Ideas In The Digital Age Isn't Just A Legal Issue, It's A Survival
Strategy. In A World Where Software Can Be Copied In Seconds And Proprietary
Data Can Be Leaked With A Single Accidental Click, Intellectual Property Is Your
Most Valuable And Most Vulnerable Asset Of Any Business.

Today, Companies Face A Triple Threat: Sophisticated Cyberattacks, Accidental
Insider Leaks, And Rampant Online Piracy.

While We Often Think Of Hackers As High-Tech Movie Villains, The Real Threat
Is Much More Practical And Dangerous. Cybercriminals Look For Old, Unpatched
Computer Systems Because They Are Easy To Break Into, And Simple Human
Mistakes Like A Good Employee Falling For A Fake Email, Remain The Biggest
Security Risk. When Competitors Or Foreign Groups Steal Ideas, They Do Not Just
Copy Products But They Destroy Head Start, Shrink Market Share, And Take Away
Hard-Earned Value Of The Company. To Survive, Businesses Must Actively Defend
Themselves And Protect Their Assets At The Same Time By Keeping Software
Updated, Train Staff To Spot Scams, And Clearly Deciding Which Ideas To Patent Or
Keep Secret

1. Smart Patent Management (Quality Over Quantity)
Collecting Patents Like Trophies Creates Expensive Maintenance Fees And Heavy
Administrative Work. A Company Should Focus On Efficiency:
* Regular Portfolio Audits: Review Patents Frequently To Keep Only The Ones
Core To The Business Goals And Worth The High Protection Costs.
» License Unused Assets: Rent Out Idle Patents To Other Firms To Transform
Passive Intellectual Property Into Steady Revenue.
* Avoid Shared Ownership: Keep Sole Ownership Of Patents. Shared Rights
Usually Result In Complicated Legal Battles Over Who Can Sell, License, Or
Sue.
2. Digital Footprint Protection (Brand Security)
A Business's Online Identity Is Highly Valuable. Competitors And Criminals Will
Use The Corporate Name To Deceive Customers And Steal Data.
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* Secure Exact Domains: Buy The Exact .Com And Local Country Extensions
(Like .Co.Uk Or .In) Before Domain Squatters Take Them.

* Prevent Phishing Scams: Purchase Common Typos Of The Brand Name To
Stop Scammers From Building Fake Websites That Steal Login Details.

* Claim Social Profiles: Register The Company Name On All Major Social
Media Platforms Immediately To Prevent Impersonation.

3. Trade Secret Safeguards (The Hidden Approach)

Because Patents Require Public Disclosure And Eventually Expire, Keeping

Sensitive Code, Algorithms, And Formulas Secret Is Often A Better Option.

+ Strict Access Control: Use Biometric Locks For Physical Server Rooms And
Apply Strong Encryption And Multi-Factor Authentication For Digital Systems.

» Zero-Trust Setup: Restrict Employee Access To Only The Specific Data Needed
For Their Daily Tasks, Minimizing Damage If An Account Is Hacked.

* Immediate Off Boarding: Use Airtight Non-Disclosure Agreements (Ndas) And
Cut Off All Digital Access The Exact Moment An Employee Leaves The
Company.

4. Security-First Workplace Culture

Expensive Cybersecurity Software Fails If Employees Bypass It. A Company Must

Train Its Staff To Act As A Human Firewall:

» Short, Regular Training: Trade Useless Annual Videos For Quick, Frequent
Updates And Realistic Test Scams To Keep Workers Alert.

* No-Blame Policies: Encourage Staff To Report Mistakes Instantly. If An
Employee Hides A Clicked Link Out Of Fear, Hackers Can Stay Hidden In
The Network For Months.

Internal Ip Audits & Strategy

The Auditing Of Intellectual Property Refers To Identifying All Intangible Assets,
How Much Is The Value, How Vulnerable They Are Getting Exposed And How To
Strategically Protect Them. Structured Frameworks Are Increasingly Used By
Companies To Access Precisely The Vulnerability Of Their Trade Secrets. Research
On Identifying Trade Secret Provides A Four-Step Uvrip Framework That Helps
Assessment Of Assets Based On Usefulness, Value, Rarity, Imitability And
Protection.”
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1. Scale Of Ip As An Asset Class
e In 2019, The U.S. Economy Generated $7.8 Trillion In Gdp As A Result Of
127 Ip-Intensive Industries, Which Represented 41% Of Gdp, And 47.2 Million
Jobs (33% Of All U.S. Jobs) Were Directly Employed In These Industries
(Uspto, 2022, Intellectual Property And The U.S. Economy: Third Edition).
e In The U.S., 76 Of 103 Industries That Were The Top Exporters Of
Commodities In 2019 Were Ip-Intensive, Representing $1.31 Trillion Or 79%
Of All Commodity Exports (Uspto Office Of The Chief Economist, 2022).
« Annual Trade Secret Theft To U.S. Businesses Is Estimated To Cost As Much
As $180 Billion To $540 Billion Per Year, Or 1-3% Of Gdp.8
The Risk Involved Mainly Is Due To The Nature Of Intellectual Property As It Is
Intangible, So This Proprietary Knowledge Can Be Transferred Through Departing
Employees Or Existing Employees That Access Information Through Unauthorized
Channels. The Trade Secret Case Management Judicial Guide Frequently Involves
Instances Of Ex-Employees Developing A Competing Product Using Their Employer's
Trade Secret And The Advantage Of Using Legal Frameworks To Prevent The
Employees From Exiting The Firm With Classified Trade Secrets.9

Litigation And Defenses10

In India, Intellectual Property (Ip) Litigation Basically Means Going To Court To
Fix Arguments Over Who Owns Or Has The Right To Use Creative Ideas. These
Legal Battles Usually Happen When Someone Steals An Idea (Infringement) Or
When People Argue Over Who Actually Owns The Rights. The Main Goal Here Is
To Protect The Creators And Make Sure Nobody Else Uses Their Hard Work Without
Permission. It Is A Really Big Area Of Law That Covers All Kinds Of Things, Like
Inventions (Patents), Brand Names And Logos (Trademarks), Creative Works Like
Music Or Writing (Copyrights), And Unique Product Styles (Designs).

India Has A Really Solid Legal System Set Up To Handle Intellectual Property
(Ip) Court Cases, Using A Bunch Of Different Laws Designed To Protect Creative
Rights Properly. Here Is A Simple Breakdown Of The Main Parts That Make Up This
System:

1. The Core Laws (Statutory Framework)

In India, There Are Three Main Laws That Protect Creative Ideas And Inventions:
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2.

The Patents Act, 1970: This Law Is All About Protecting New Inventions. If
A Company Or Inventor Creates Something Brand New And Useful, They Get
The Exclusive Right To Use And Sell It For 20 Years. If Someone Copies It
Without Asking, The Owner Can Take Them To Court To Make Them Stop
And Pay For Any Financial Damage.

The Trademarks Act, 1999: This Protects Brand Names, Logos, And Slogans.
It Stops Other Companies From Using A Registered Brand Name To Trick
Customers. Once A Trademark Is Registered, It Lasts For 10 Years, And The
Company Can Keep Renewing It Forever.

The Copyright Act, 1957: This Law Protects Creative Works Like Books,
Music, Movies, Art, And Even Software. It Gives The Creator The Sole Right
To Copy, Sell, Or Share Their Work. This Protection Lasts For The Creator's
Entire Life Plus Another 60 Years After They Pass Away.

National Ipr Policy 2016

This Policy Was Created By The Government To Encourage New Ideas And
Make India's Intellectual Property Laws Work Better. Here Are The Main Goals:

Modernization: Upgrading Government Ip Offices With Better Digital Tools
So Applications Are Processed Faster.

Cheaper Fees: Lowering Government Fees For Start-Ups And Small Businesses
To Help Them Get Started.

Fast-Track Processing: Speeding Up Patent Reviews For Specific Groups That
Need Quick Approval.

Spreading Awareness: Teaching The Public And Students About Creative
Rights And Why They Matter.

Helping Businesses: Offering Support To Help Creators Turn Their Ideas Into
Actual Commercial Products That Make Money.

Common Types Of Ip Fights (Disputes)

Patent Infringement: This Happens When Someone Makes, Uses, Or Sells A
Patented Invention Without The Owner's Permission. To Fight Back In Court,
The Accused Party Will Usually Argue That The Patent Shouldn't Have Been
Granted In The First Place, Or That Their Product Is Actually Different.
Trademark Infringement & Passing Off: This Is When A Business Copies A
Famous Brand's Name Or Logo To Confuse Customers Into Buying Their
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Products. To Win This Case, The Real Brand Owner Has To Prove That
Customers Are Being Tricked And That Their Business's Reputation Is Being
Hurt.

* Copyright Infringement: This Is Simply Copying Or Sharing Someone Else's
Book, Music, Movie, Or Software Without Permission. In Court, Judges Will
Look Closely At How Similar The Two Works Are.

* Design Rights Infringement: This Protects How A Product Looks (Its Unique
Shape, Pattern, Or Colours). If A Company Copies Another Product's Unique
Look To Sell Their Own Version, They Can Get Sued.

Case Studies

1. Coca-Cola's Trade Secretll

Coca-Cola's Formula Was Developed In 1886 And Has Never Been Patented; A
Wise Choice, Because If Coca-Cola Had Been Patented, Its Formula Would Have
Been Protected For A Limited Period, But By Keeping It As A Trade Secret, The
Protection Would Have Continued Indefinitely So Long As It Remained Secret. The
Recipe Remains In Secrecy And Is Never About To Be Made Public, As It Would Be
With A Patent After 20 Years, It Would Be In The Public Domain. Strict Access
Control Is Supplemented By Legal, Non-Reliance On Disclosure-Based Protection,
And The Formula Is Reportedly Divided Into Parts Stored In Various Places So That
No Single Individual Knows The Entire Recipe. Along With These Trade Secret Core
Technologies, There Have Been Parallel Ip Technologies Used, Including Coca-Cola's
Sustained Trademark Enforcement, And Its Iconic Contour Bottle Design. The
Outcome Is One Of The World's Most Valuable Brands And A Testament To The
Power Of Confidentiality Based Protection In Combination With Significant Brand
Investment, When Compared To Disclosure Based Protection, For Products That Are
Not Easily Reverse Engineered.

2. Tata Group Centralized Trademark Licensingl2

The Business Of Tata Group Is A Very Indian Version Of Ip Management That Is
Not About A Single Secret Or Product Patent But Rather, The Central Ownership
And Licensing Of The "Tata" Name. The Tata Brand And Trademarks Are Owned By
Tata Sons, The Group's Holding Company, And Can Be Used By The Individual Tata
Operating Companies Only Under A Formal Agreement, The Tata Brand Equity And
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Business Promotion Agreement, Which Regulates The Use Of The Brand And
Associated Marks Within The Group. Instead Of Every Operating Company (Tata
Motors, Tata Steel, Tata Consultancy Services, Tata Power, And Others) Establishing
Its Own Brand Equity, The Group Companies Pay A Service Fee For Using The
Name, In Accordance With Quality Control Measures, And Thus Leverage A
Trademark As A Recurring, Magnetisable Ip Asset Rather Than Just One That Serves
As A Defensive Registration. It Is Also An Area Which Has Been Litigated, With The
Delhi High Court In Tata Sons Ltd. V. Greenpeace International (2011) Holding That
A Non-Licensee Could Not Use The Tata Trademark In A Way That Harms The
Brand Goodwill, Thereby Underscoring That The Trademark Owner Still Has The
Right To Protect Its Brand Goodwill Even In The Absence Of A Formal Licensing
Agreement. There Is A Cost Of This Disciplined, Centrally Controlled Approach, But
A Payoff, Too: Tata's Brand Value Is Measurable As The "Net Economic Benefit The
Owner Can Obtain From Using The Name In The Open Marketplace," Which Is
Exactly What Tata Sons Does Annually Through Its Intra-Group Licensing Strategy.
Takeaway - Whether It's Coca-Cola (Defensive Strategies) Or Tata (A Centralized
Trademark Ownership Strategy), The Two Parties Have Taken Different Approaches
To Ip Protection One More Subtle Than The Other Both Of Which Are Deliberate
And Clearly Stated. They Support The Paper's Premise That Effective Ip Strategy Is
Asset-Specific: For A Proprietary Formula Which Is Difficult To Reverse Engineer,
Keeping It A Secret Is Preferable, While For A Diversified Conglomerate Identity,
Registering And Licensing The Trademark, And Enforcing It, Is Preferable.

Conclusion & Future Outlook

Ip Has Become More Than Just A Legal Added Value; It Is Now A Business
Strategy. The Analysis In This Review Demonstrates That Patents, Trademarks,
Copyrights, And Trade Secrets Are No Longer Standalone Legal Tools, But Rather
Tools That Become Entangled And Impact The Competitive Positioning, Valuation,
And Resilience Of An Enterprise. Industries That Rely On Ips Are A Major Source
Of Global Output, Adding Trillions Of Dollars To The World Economy, But The
Need To Protect Them Is No Longer An Event To Fill Out A Registration Form; It's
A Way Of Working. The Use Of Structured Frameworks Such As Uvrip For The
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Assessment Of The Usefulness, Value And Vulnerability Of Intangible Assets Is
Gradually Gaining Momentum And The Jurisdictions Are Also Enhancing Statutory
Protection Through The Patents Act, The Trademarks Act, The Copyright Act And
The National Ipr Policy 2016. It Is Evident In The Filing Statistics As Well, With
The Total Global Patent Applications Now Reaching A Record 3.7 Million (Up By
4.9%) And The Indian Applicants More Than Doubling Their Patent Applications In
Each Of The Past Six Years, With Growth In India By 19.2%. This Trend Is
Indicative Of A Shift Toward Incorporating Ip Into Core Innovation Strategies, Not A
Compliance Exercise, With Emerging Economies Like India Increasingly Becoming
Part Of That Change.

In The Future, Ai Will Influence Not Only How Ip Is Created, But Also How It's
Protected, From Issues Of Ai Inventor Ship To Ai-Driven Infringement Detection,
And Cyber Security And Trade Secret Management Will Continue To Merge As
Cybersecurity Practices Are Increasingly Becoming A Key Component Of Trade
Secret Protection. The Cross-Border Enforcement Of The Rights, Like The Madrid
System And The Pct, Will Also Become More Significant As Companies Are Not
Competing Any Longer On A Domestic But On An International Level. Future
Research Should Shift Away From Micro-Industry Analyses Based On Different
Jurisdictions And Explore Integrated Cross-Industry Analyses, Emphasizing The
Strategic Role Of Ip Management In Terms Of Its Direct Contribution To The Firm's
Valuation, Innovation And Resilience, Not Only From A Legal Perspective.
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